
LIFESIZE ENTERTAINMENT

Presents

Directed by Perry Grebin and Michael Nigro

A devastatingly funny and scary documentary!
-Paper Magazine

Train-wreck fascination...
-Variety

A hilarious exposŽ...
-Premiere

Running Time:  91 minutes

www.american-cannibal.com

National Publicity Contact:
Karen Ammond
KBC Media
Ph: 856 869-9403
kbcmedia@att.net



AMERICAN CANNIBAL Press Notes/Page 2

SYNOPSIS

Short Synopsis
AMERICAN CANNIBAL!is a shocking, hilarious documentary about our celebrity-driven
culture and the appalling lengths we"ll go to for entertainment.! Two struggling TV writers
made a deal with the devil in 2005 to create a bottom-of-the-barrel "cannibal" reality
show produced by the originator of the Paris Hilton sex tape -- hundreds of people
auditioned to eat their fellow contestants in exchange!for a shot at fame, and the
production ended in tragedy.! The filmmakers make no apologies for pushing the events
into dark territory, while their interviews with!prominent TV producers, psychologists and
D-lebrities offer clever and scathing judgements on our society.!

Long Synopsis
As the title suggests, AMERICAN CANNIBAL takes the reality television craze to the
next provocative level as two out of work television writers desperately try to get their
break on the small screen. Dave Roberts and Gil S. Ripley are hired by the publicity-
obsessed promoter Kevin Blatt, the force behind the notorious Paris Hilton sex tape, to
create a brutal all-or-nothing reality television show "where survival is just the
beginning." Soon, all involved with the production realize that their lust for success is
eating at them literally and figuratively.

AMERICAN CANNIBAL chronicles the journey from a high-concept pitch to its train-
wreck production.  The entire behind-the-scenes process was documented by the
affable duo up to the controversial conclusion when a contestant was critically injured,
forcing the production to shut down.

Featuring exclusive on-set access and interviews with industry insiders such as New
York PostÕs Linda Stasi and The Daily ShowÕs Lizz Winstead, as well as a number of
reality-TV veterans such as Trishelle Cannatella, AMERICAN CANNIBAL draws upon
our reality and celebrity-obsessed culture to create a hybrid style of storytelling that
resonates as both fresh and true.  The film blurs the line between fact and fiction and
leaves the viewer grappling with the gray area in between to create a style of storytelling
never before seen in American cinema.

AMERICAN CANNIBAL premiered at the Tribeca Film Festival in 2006 to unprecedented
controversy and interest Ð and with the national release of the film, the debate will rage
on.
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DIRECTORÕS STATEMENT

DIRECTORSÕ STATEMENT
What began for us in 2004 as a journey through the creative process of televisionÑhow
an idea goes from script to screenÑsurprised us by becoming an exploration of what
passes for reality, and how itÕs gobbled up as entertainment.

On TV, there is a human cost too often overlooked, especially in "reality"Ñon one side
of the camera, a long line of contestants willing to sacrifice everything for celebrity; on
the other side, a lot of talented people with higher artistic ambition only doing it for the
money. Last but not least, a vast audience unable to look away from the spectacle. As a
culture, we may be amused, we may be disgusted, but we certainly shouldn't be
surprised. We know exactly what we're doing.
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DIRECTORS BIOS

Perry Grebin
After distinguishing himself as a broadcast designer for CNN in Atlanta, Perry was soon
producing news and promotion for several Turner networks. By 1995, Perry began his
tenure as art director and producer at CBS in New York, working on news, sports and
original programming. He developed, designed and produced material for other major
network and cable outlets including ABC, Nickelodeon and MTV; his design work for
Vh1Õs Pop-Up Video led to several more high-profile pop-culture TV projects in
advertising and post-production.  Perry also worked extensively in print media, designing
corporate logo systems and layouts for advertising campaigns. His writing and
photography included reportage and reviews for national magazines like Interview, Spin
and the short-lived but acclaimed Might. He is a visiting critic at Parsons School of
Design.

Michael Nigro
While his stage plays were produced in the early Ô90s at theatres across the United
States, MichaelÕs non-fiction articles were published in newspapers and magazines in
both the U.S. and the U.K.   During his stint in academia, where he taught screenwriting
at American University, Michael won a finalist slot in Scenario magazineÕs inaugural
Screenplay Competition and signed with a major talent agency. By 1996, after
completing a novel and a collections of short stories and settling in New York, Michael
was chosen by the editors of William Morrow as one of the best short story writers under
35 and was subsequently anthologized in Rob WeisbachÕs imprint Virgin Fiction. For his
varied television writing, L.A.-based Buzz Magazine declared Michael Òone of TVÕs best
writersÓ,  and he went on to write, produce and direct television shows for ABC, MTV,
Vh1 and the BBC.  He recently finished the second in a series of children's book titled
"Daddy Can't Draw" and is currently writing a graphic novel created from the thousands
of found photographs he has collected while living in New York City.
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PRODUCTION CREDITS
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Q&A WITH THE DIRECTORS

Selections from American Cannibal Q&A sessions culled from various film festivals on the
2006 Circuit.

Question:  How did you begin making American Cannibal ?

Perry Grebin :     Documentaries are rewarding to make because the more you get involved, the
more choices you have to follow a story.  The most satisfying ones surprise you even as youÕre
shooting them and you wind up with a very different film from the one you expected.  American
Cannibal began in 2003 as a small effort to follow a TV pilot from pitch to production.  After two
years and over 250 hours of footage the film had ballooned into a much bigger project about the
human costs of reality-based entertainment.  

Michael Nigro:      We started with out with a group of writers slogging through the trenches of
entertainment during a time in the industry when all that was being bought was "Reality
Programming."  Eventually we focused only on Gil & Dave.  As veterans of the TV business
ourselves, we felt it was important to tell their story in context.  So when we interviewed network
execs, psychologists and TV critics we asked not only about the origins of reality TV, but the
reasons for its popularity and why "Life, Liberty and the Pursuit of Crappiness" remains
television's unofficial slogan.

Q: Does the movie have a message?

PG:       American Cannibal is about the sacrifices we make when reality is re-packaged and
sold to us as entertainment.  Every TV news story, every documentary film, every reality TV show
has been edited within an inch of its life, to grab the audience by its eyeballs.  When you produce
and direct real life for maximum watch-ability, the result isn't so much fact but non-fiction. As a
culture we've become so good at imitating reality that we'll take the fake version over the real one
every time.  Lots of people in power would rather deny it, but it's no secret that in the race for
popularity, truth comes in second.  We don't mind saying so.  In fact, we tell you right up front:
American Cannibal doesn't tell you the whole story, which happened over two years.  What you're
seeing is only the most entertaining 90 minutes, the narrative we wanted to tell.

MN:     It is about that, yes, but I have a rather difficult time answering this question because, in a
way, that is one of the arch messages of the movie:  think for yourself.  When you surrender the
meaning of words like reality, and to a point where it's actually lost substance -- I feel anyway --
that we endanger ourselves to becoming a spoon-fed culture, being told at every juncture what is
real, what is truth, what is newsworthy.  Given the frequent public demands for truth-in-media, IÕm
surprised how much pseudo-reporting we let slide.  We had a number of critics who wrote
something akin to: Nigro and Grebin didn't take it far enough, didn't tell us what to think about
Reality TV.  I'm sorry.  You want me to tell you what to think?  That's your criticism?  These were
clearly fans of the Michael Moore polemics masquerading as documentaries.  

Q: What happened to the girl? 
 
MN: The girl on "The Ultimate Ultimate Challenge/Starvation Island" appeared to be badly
injured and we looked into that further than is shown in the film.  One of the producers spoke to
her not long ago, and apparently sheÕs okay.  

PG: This question comes up a lot and although the movie is about the human cost of reality-
entertainment, it's not about a contestant or her injury and we're not interested in exploiting it. 
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However her injury does highlight the public frenzy for real-life drama Ð the media love a damsel
in distress, and the public seems to want to know about it -- 

MN: Particularly when she's busty and blonde and white.  Laci Peterson, The Runaway Bride,
Natalie Holloway, the Aruba girl, Jessica Lynch.

PG: If there's more to the story, or even if there isn't, surely several newspapers will find room
on their pages to talk about it.  Extra ink if she's dead and/or nude. 

Q:  Is it true you had an impact on the events in the film?

PG: Of course we had an impact.  ItÕs impossible not to.  Carrying a camera around, you often
find yourself the center of the actionÉyou try to be as non-involved as possible of course.  But it's
a classic documentary situation, from Nanook of the North to Bowling for Columbine Ð events in
the film are set in motion, or change direction, only because youÕre aiming a camera at it.  ItÕs like
walking around with a lit bomb.  People see it and change their behavior.  YouÕre not seeing
things as they normally are.  In pitch meetings, for instance, the camera made the writers look
important Ð oh look, a camera crew is following them -- and the network execs sat up straight and
paid attention.  Nobody came off looking like the archetypal TV executive, taking phone calls or
running a treadmill while a pitch was going on.  

MN: Other documentarians might push this issue under the rug, but we feel itÕs important to
shine a light on it. American Cannibal is a legit documentary about how phony reality can be
when shot through a lens.  There are a number of things in the film, that might not have
happened if the camera wasnÕt there.  It's my feeling that Kevin Blatt might never have taken the
pitch, or said yes to "American Cannibal" if we hadn't been making a film about it.   Often the
reality is set up but the documentary remains real. Hell, look at Supersize Me, a great doc, but
would Morgan Spurlock actually have a film if he didn't set up the situation?  The results,
however, of what happened were real. We may have taken it to another level, but these are real
people doing real things.

Q: What are the two writers, Gil Ripley and Dave Roberts, doing now, and what do
they think of the movie?

PG: Gil Ripley is currently living in New York and working on a comedy-variety show with
another writer.  He's been gracious enough to join us at a few film festivals and answer questions,
and even attend a some radio interviews.  The movie covers probably some of Gil's lowest career
moments but he's taken it all in stride.  We feel like he got the shit end of the stick, but he's
managed to use it as manure.  He's very creative.   Dave is living in Los Angeles, writing short
films and also acting under a different name.  He was upset with a couple of personal moments
we included in the film but says on the whole we treated him fairly.  The latest report is he's
begun production on "Virgin Territory" with Kevin Blatt, and several big networks are involved.

Q: What happened to "The Ultimate, Ultimate Challenge?" 

PG According to Gil [Ripley], there really wasn't a lot to work with when the show was
finished shooting.  It was left to Kevin Blatt to shop around to networks as a 22-minute pilot but so
far we've heard nothing about it.  Like a lot of things KB does, his foray into reality TV seemed to
us to be driven more by a wish for publicity than an ambition to be a legit producer.  On the other
hand, KB is now working with Dave Roberts in L.A. to produce "Virgin Territory."  We expect to
hear "great" things on that.
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Q: How low will reality TV go?

PG: TV networks are after ratings, pure and simple.  TheyÕll follow AmericaÕs moral compass,
especially if itÕs pointing due South. We asked a lot of network execs how the most shamelessly
lowbrow shows make it to air, and their answers generally said that the quality of TV finds its own
level.  In other words, if the censors okay it, why not show it?  A cannibalism-reality show isn't so
hard to believe when you think about a German show called "Sperm Race."  They took actual
sperm from male contestants, and raced them under a microscope to inseminate an egg.  The
winner was declared Germany's Most Virile Man.  It seems there's hardly an idea so disgusting or
invidious that it won't at least go through development.  

Q: Can you explain the movie's title?

MN: American Cannibal is a metaphor for our voracious appetite for  entertainment made from
one anotherÕs lives, spiced up and made real tasty before being labelled Òreality.Ò  Mostly you
think of it as reality TV, but you see it also as salacious news, memoirs, talk shows.  So much of it
is manufactured for the sake of ratings, the facts are very often beside the point.  Authenticity is
irrelevant, the goal is entertainment.  The more lurid, the more ratings.  

PG: TV news cuts down real events down into bite-size pieces, tarts them up with music and
graphics and drama, and twist it with an agenda, and we swallow it all whole.  Political ads are a
more colorful example, they go right for the gut.  News, too Ð gotta grab you fast and keep you
watching. Reality TV takes it farther, re-making reality into a game, and convincing contestants
itÕll make them famous, maybe.  But those shows are made to get ratings, not mint celebrities. 
The desperate hopefuls are just virgins lining up for the volcano, and their desperation makes for
great TV.  If a producer's doing a good job, who cares whether itÕs real ÐitÕs super dramatic and
we won't look away.  In fact, weÕll want more.  TV is a monster, and it needs to be fed.  
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MEDIA INTERVIEWS CONDUCTED BY DIRECTORS

INTERVIEW WITH LIZZ WINSTEAD (Partial Transcript)
Co-creator of The Daily Show
Former Creative Director/Radio Host on Air America Radio

Michael Nigro: Has (the popularity of reality television) changed the way you started
pitching shows now? Do you go in terms of reality shows?

Lizz Winstead: I donÕt think in terms of reality shows so much, the reality shows that IÕve
worked on were conceptually somebody elseÕs that I helped them sort of develop the
idea and executed the idea because I donÕt think in reality show terms. To me itÕs not
that engaging to ask someone to eat bugs for money or to presents themselves
desperately or to look for a mate or any of that. I find it all crazy.

I had an agent call me and say ÒThis production company is developing a show where
they want to hypnotize hot guys to fuck fat girls.Ó This is where agents can be horrifying.
IÕm like, ÒHave you seen my resume? I produced the 25th anniversary of Ms Magazine as
a special. Not sure if Lizz Winstead producing ÒThe Pity Fuck ShowÓ is something thatÕs
up my alley. Even if I were desperate I wouldnÕt know how to make that work.

I donÕt know where (reality TV) is going? I mean are they going to have ÒAuction Block
with ImmigrantsÓ? Maybe thatÕs the new show. Maybe the immigrants that this country
so desperately wants to keep out, maybe we should have them in a town square?
Maybe we should be complete racist fucksticks and do shows like that.

To me the reality show now is politics and whatÕs going on in the world. ItÕs insane the
way things play out. They should have a reality show call select a Supreme Court
Justice because civil liberties are at stake. ThereÕs a lot at stake right now that isnÕt on
your TV. ThatÕs actually on your street and whoÕd ever thought that theyÕd look into your
medical records and find out stuff about you or look into the library internet, they can
know everything about you. That to me as a reality show is pretty creepy.

MN: So, why is the reality show so hot? TheyÕve crushed the sitcom and thatÕs all people
are pitching now.

LW: I think looking at the human condition and picking up bad guys is what weÕre thriving
on and I think thatÕs really depressing. When you talked about reality shows and
Survivor, the people they talk about are the one who are just horrible. ItÕs never Ò Oh,
that girls really nice.Ó ItÕs always ÒOh, that shrew, asshole so-and-so!Ó And so itÕs bringing
out the worst in people, which voyeuristically is AmericaÕs favorite pastime.

I think you do run into trouble because you do have to keep upping the anti and I donÕt
know how much bad we want to see in people. WeÕre doing shows that push people to
their limit and expose their worse qualities and I think that a really fucked-up place to be.
To me it seems doubly insignificant to watch people on a fake island when I thereÕs
people in prison in Baghdad who a being tortured. But I guess it is true that more people
vote on American Idol than vote in a political election. They also can vote time and time
again which happened with JFK in Chicago in the 60Õs.
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ThatÕs another thing, American Idol that I donÕt understand. With these talent shows, you
create this disposable culture which I think is very concerning when you think, ÒWhat
happened to struggle?Ó  And ÒWhat happened with having to find something interesting,
finding bands, musicians and singers who are interesting.Ó when somebody is
handpicking people. The age limit is 24 on American Idol, and youÕre not even
interesting until youÕre thirty, really. LetÕs be honest, you got to have some life about you
to be rich and soulful for the most part.

First of all, itÕs called American Idol. TheyÕre not teachers, theyÕre not doctors or
scientists or people who fought in a war. TheyÕre people who stood in line in a mall and
sang ÒAnd I will always love youÉÓ in front of three complete losers so they can move
forward to become an American Idol. ItÕs such a weird message.

Perry Grebin: ItÕs Òthe chicken or the eggÓ in the form of entertainment when it comes to
the appeal of reality TV. Is it that people want to watch others eat bugs or will they watch
anything?

LW: What reality shows are doing is basically playing to the low common denominator
that we all have, and we all have that but should we? Should we always play to our low
common denominator? Because what happens is you stop utilizing other muscles. If the
lowest common denominator was a muscle, it could kick the shit out of anything else
because weÕre not using our brain or challenging ourselves. ItÕs not challenging to make
reality TV as opposed to writing a really great script and shoot it and light it and really
capture emotion. But itÕs easy and people watch it. It gets ratings. Why not?

The American dream used to be- when you were an actor youÕd go to theater school and
come to New York, youÕd work on Broadway and youÕd three waitressing jobs because
you really wanted to learn a craft and a skill instead of being famous. Our culture is
becoming a culture of people who want to be famous rather than wanting to be talented
or successful, because talented is hard and success from talent is really hard. Lot of
people can be famous. Look at all these reality stars. TheyÕre famous. They get the
same table at a restaurant as Meryl Streep does.

People are desperate to be recognized. In a desensitized world, people are desperate to
figure out some moment in history that is theirs. People magazine had the 50 most
beautiful people of the year. Now isnÕt it odd theyÕre all famous. The 50 most beautiful all
happen to be famous. ItÕs insane.

MN: Do you feel that reality TV is real?

LW: No, because itÕs on TV. ThatÕs the hilarious part. ItÕs a reality show but theyÕre on
TV. So every time you have to be positioned in front of a camera or a camera angle is
important, itÕs false. If you ever go to a high school football game and you see parents
videotaping their kid. TheyÕve never seen their kid playing football because theyÕre
videotaping their kid through a lens. TheyÕve removed the emotional relationship of them
just watching. So, when cameras are involved, it ceases to be reality because you are
self-conscious as a participant. ItÕs very interesting.

I will say, depending on how long youÕre filming someone, you do forget the cameraÕs
on. Once the person forgets, then it does become more real and people become more of
whom they are because thereÕs a false sense of trust with the person shooting. ÒIÕve
been with this person for a week and a half now. TheyÕre my friends.Ó  No theyÕre not,
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honey. TheyÕre shooting you and youÕve become comfortable with them, but theyÕre
doing a job, and I think people make that mistake all the time.

But 95% of reality is pretty fucking boring. You know, it sitting around, brushing your
teeth, itÕs figuring out what youÕre going to eat. ThatÕs really what life is, no matter who
you are so shooting a show like that is pretty hard because it DOES take a while to get
people comfortable in front of you. If itÕs going to be really reality, how long is the shoot
before it actually feels like reality?

[This interview was conducted in October of 2004.]

INTERVIEW WITH PHIL GURIN (Partial Transcript)
Producer, The Weakest Link, Candid Camera ;
Owner, The Gurin Company

Perry Grebin: The advent of reality has changed television pretty distinctly. Would you
agree with that?

Phil Gurin: I think reality television has been around from the beginning of time. You can
look back at Candid Camera, AmericaÕs Funniest Home Videos, Unsolved Mysteries,
Rescue 911;  these were reality shows. TheyÕve been around for awhile. but to the
extent that reality television has taken over the public consciousness, that began with
Survivor, with Who Wants to Be A Millionaire, (and) The Weakest Link, that  kind of
kicked off whole new world of reality television in primetime.

What you have with reality television is a different way of looking at TV. Just a different
way of telling stories. Lot of it with the handheld video cameras that we use, betacam or
home video camera. We have a group of viewers who grew up watching cable, MTV or
VH1 or Nickelodeon, and theyÕre just used to a different look in television. It didnÕt have
to be the three-camera sitcom (or) the scripted drama; People were just used to (seeing)
a reality show, where the camera was shaky and it was rough and it was behind the
scenes in someoneÕs personal life, and it was more accepting.

Perry: I have been told by several (magazine writers and television producers), who say
that if these people (on reality tv )were paid they would be actors, and the whole point is
not to pay them. Actors donÕt work anymore.

Phil: The myth of reality television is that all the people on the shows are purely real
people, but you certainly can look at any reality show you can find and check out the
Òreal peopleÓ who were applying to be on the show, and for the most part, I would
venture to say that the vast majority at one time or another had tried to be a professional
actor and couldnÕt cut it, ThatÕs why they show up in all these reality shows.

Perry: Celebrity in itself is defined in our country in a very strange way. Fame, this
ephemeral thing, is whether people want to hear you or not, want to see your face. We
spoke to a fellow at US magazine who told us that the effort to get ten reality people for
interviews and to put them in the cover of their magazine was about equal to getting one
A-list celebrity.

Phil: Sure. When some of the shows began, you might know who the first winner was;
The first winner of Survivor was Richard Hatch. I couldnÕt name any of the other winners
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since then. The first woman on The Bachelor, Trista? You donÕt know any of the other
ones by name. Joe Millionaire, Evan was this big star on FOXÕs biggest show and heÕs a
guy out there now trying to find a job. Their fame is very short-lived, so theyÕre certainly
gonna be happy to give an interview.

We live in a culture where too many Americans will do anything to be on television and
they donÕt really care what it is sometimes. They want their fifteen minutes of fame.
TheyÕre so used to seeing their neighbors on TV. TheyÕre so used to seeing other people
who look just like me on TV. ÒHey, why canÕt I do that as well?Ó Because then it becomes
like a conversation piece, maybe I can win some cash, maybe I can get a little fame,
maybe it will help my social life, maybe it will help me with my friends and my family.
Because I think we value in this country if youÕre a celebrity, we value that more than if
youÕre a teacher, a doctor, a lawyer, a fireman, a cop. Maybe our priorities as a nation
have gotten skewed where all we really want to do is be on television rather than
contribute to society and I think thatÕs a problem

Perry: Would you consider these people disposable at that point?

Phil: Human beings are not disposable; I have a very strong view about that. But
television is voracious and you have to stay fresh. So, the star of this weekÕs reality show
is forgotten by the viewer watching next monthÕs reality show.

Perry: Perhaps thereÕs a glut of these reality shows.

Phil: I donÕt think thereÕs a glut of reality shows. I think just like in anything thatÕs
successful, everybody jumps on the bandwagon. In one period of time, sitcoms were the
king. And then they were dead, until Cosby came back with his show on NBC. And then
the one-hour drama was dead until Hill Street Blues reinvented so right now youÕve got
all these reality shows. The networks borrowing ideas, everybody being influenced by
the next reality show. The good ones will find an audience just like a good sitcom or
drama, and the bad ones will hopefully fall by the wayside.

The challenge of reality shows however is too many bad ones will dampen the
audienceÕs appetite, and if all the ideas just seem derivative, they all seem the same.
ÒLetÕs put ten people in a house, out on an island, and make them do this.Ó If the ideas
are too similar and just a knockoff of that concept, the viewerÕs smart enough to know
bullshit when they see it.
But the men and woman who program for the big networks that I know, theyÕre smart
people. They got it figured out. They have to try to stay ahead of the curve.

Listen, I make a living in the reality business, and yet at the same time, IÕm under no
allusion that what we do is entertainment and we have to always be cognizant that itÕs
entertainment. WeÕre not curing cancer on these shows

[This interview was conducted in October of 2004.]

INTERVIEW WITH DAVID LYLE (Partial Transcript)
COO and Managing Director of the Fox Reality Channel

David Lyle: Before we started FOX Reality, we went and did a lot of surveys, throughout
the reality centers of the United States, Atlanta and Dearborn, Michigan are the two
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highest areas of reality viewership. And we started with the kind of questions which
sounded like university philosophy: ÒWhat is actual?Ó ÒWhat is real?ÓÉ And when we
asked, ÒWhat is reality?Ó without prompting and saying reality television, the audience
who didnÕt know they were there for a TV interview immediately started talking about
reality television. So reality television has kind of hijacked the word reality as far as the
good folk of Dearborn Michigan are concerned.

Michael Nigro: Let me throw the question back to you. What is reality?

DL: Reality television? Reality television is unscripted entertainment. If itÕs unscripted non-
entertainment we call it documentary. (Laughs) The British would call it Òfactual
entertainmentÓ which is quite nice. Sure, you attempt to stir up the emotions that are a part
of the entertainment industry, sort of a suspense;Ò Will this person get through?Ó ÒWonÕt
they get through?Ó ÒWill they win?Ó ÒWill they fail?Ó And itÕs interesting from the research
too that people under the age of 24-25 rather like watching a show where people have
glorious and humiliating failures, but the same show can be viewed by people over 25 who
will look for the one person who goes through and wins. And so theyÕre far more
aspirational looking for the winner and of course in these places where thereÕs a lot of
reality viewing you find that around about 25 is when they usually have hooked up with
someone, have a child, so thatÕs where they get a bit more aspirational, I guess.

MN: You say that thereÕs good reality and bad reality.

DL:  Good reality tells the story clearly. First of all, it starts out with a good premise.
Something where you think ÒOh, thatÕs interesting. Probably has a good title. IÕd like to
see thatÓ And they cast the show so that there are people that you get pretty early on
and then hopefully you find out more about (them).

YouÕve got to explain what youÕre doing (in your pitch then youÕve got to do it and
hopefully you get ups and downs and its got to appear fair if itÕs a competition. And
youÕve got to hope that thereÕs always room for an upset. Either someone can win from
behind at the last moment. And so that thereÕs drama, suspense and that the emotions
are clearly stirred up and it helps if itÕs beautifully shot and that the musicÕs good. And all
this leads to the same thing. All the emotional payoffs.

ThereÕs a thousand ways to screw up any production. Mark BurnettÕs The Contender
was gloriously shot and beautifully scored and they managed to hide the fact that
Sylvester StalloneÕs a midget the whole way through so it was very skillfully shot. But, in
the end, half the population at least doesnÕt care for boxing so no one turned up on night
one and then it got worst. So that was a case where the premise was wrong. I think they
started that one by looking at the business plan and then backing the show into that. So,
thereÕs always a million ways to make something not work.

When properly made, itÕs magnificent. The emotions and the responses you have are
really immediate and itÕs not to be sneezed at. The Nanny 911, thatÕs an emotion that is
deep within all of us. We like to see chaos give way to calm, crap turned to gold. I mean,
Extreme Makeover the Home Edition. I call that ÒCry, Paint, CryÓ because you start out
with sad sack people who are very miserable, then you send them away, paint the
house, and they come back and theyÕre very grateful and they cry.

Perry Grebin: A corollary to that would be that there are moments that are just as
rewarding and successful as people talking afterwards where gold turns to crap.
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DL: People love to see the car crashes. Mostly the drama in reality TV is particularly
small and particularly relatable to us (compared to scripted drama); ÒDid you win the
footrace?Ó ÒAre you getting along with so-and-so?Ó ÒAre you two going to hook up?Ó  And
thatÕs why I think a certain percentage of the audience loves to see the losers bow out
terribly, to see the bad singers, the delusional dancers, the romantic failures because itÕs
Òthere but for the grace of god go IÓ sort of thing.

No oneÕs going to lose his or her life.  I suppose Fear Factor gets you to the point where
you think they might. I mean sooner or later, if you make enough dramas someone will
die in a drama. (Same with sitcoms.) And I assume with reality shows thereÕs probably
more risk with people running around on islands or swinging through the air on trapezes
and things.

MN: (There is a danger where) youÕre creating reality to make reality.

DL: YouÕre putting people in pressure cooker situations. Say itÕs Temptation Island
where it getÕs ÒYou stole my girlfriend!Ó and you watch the space the people are in, is it
the length of an arm and youÕve got to know the difference between people expressing
themselves and expressing themselves physically and that a no-no.

You just have to know when the steams coming up and then calm things down, you
know,  separate people. You want these people to react. ÒI want to love her. I want to
hate you. I want to compete with you!Ó and you want people to respond and you put
them in situations where the maze is constructed in such a way where they will respond.
Even if we were going to have a running race every morning for the next five days and
you laugh about it the first time and in the second time if I trip you, IÕd bet by the 3rd, 4th

5th time youÕd be wanting to win and how silly is that but you would youÕd get stirred up
and if thereÕs 250,000 bucks at the end of it all. East coast/west coast people tend to
forget that thereÕs quite a lot of dough involved in these shows and certainly Middle
America doesnÕt forget that.

The other thing you mustnÕt forget is that reality television allows people with no
discernable skills to be quite famous and being quite famous can be financially
rewarding but it certainly is very much sort of a national obsession in the United States.
It used to be if you were at the bottom end of the socio-economic ladder it was either
sport or music that was going to give you the road out, but they both required that you
actually had some talent, whereas if you were in Iowa and you donÕt have any sporting
talent and you canÕt lick a note then the best way out is to be on a reality show.

 I (once) cast this guy out of Chicago because I thought he was your foursquare, regular,
average guy, so he was on the show and he did okay but he didnÕt get to the final
(round). And about a year ago IÕm about to buy a car here in LA and there he is!  IÕm like,
ÒWhat are you doing here?Ó and he goes Ò I thought after being on the show and some
people recognized me. Maybe IÕd come out here and what I can do.Ó And IÕm like, ÒWell,
youÕre seeing what you can do. YouÕre selling fucking cars.Ó

[This interview was conducted in July of 2005.]
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Tribeca: A look at 'American Cannibal'

THE HOLLYWOOD NEWS

Source : THN
Date: 27th April, 2006
Posted by : Paul Heath

As you may know, the Tribeca film festival is in full swing over in New York at the
moment, and today we received a review from one of our readers, Jonathan, who
managed to catch AMERICAN CANNIBAL, which the IMDB says documents the train-
wreck production and sudden shutdown of American Cannibal, the reality TV show
produced by the promoter behind the Paris Hilton sex tape. There is an official website
for this movie here. This is a positve review of the movie and contains minor spoilers.
Thanks to Jonathan.

American Cannibal premiered yesterday at the 5th annual Tribeca Film Festival. Tribeca
has easily become one of the top festivals in North America. The highlight of the festival
yesterday was the documentary "American Cannibal: The Road to Reality". Over the last
6 weeks there has been a public fight between the American Cannibal filmmakers
Michael Nigro and Perry Grebin and Porn Promoter Kevin Blatt who is featured in the
documentary. After reading about the film from a link off of DrudgeReport.com I had to
buy a ticket to see what the fuss was about.

Kevin Blatt is featured in the documentary along with two writers Gil Ripley and Dave
Roberts. The film follows Gil and Dave while they go on a quest to get their TV Show
ideas turned into a reality. The TV show they pitch Blatt is called Virgin Territories,
"When you win it, You Lose It", they explain its like Big Brother but more sexy. Blatt
decides he wants to go main stream and decides to have the guys do a TV show called
"American Cannibal". They put in one-hundred-thousand dollars into the production of a
television pilot they hope to sell to a network. This is Blatt's first attempt to go main
stream and it fails miserably.

The documentary process follows every process of making a Reality TV show from the
pitching to the casting all the way to the production. Game Show host George Gray is
the host for American Cannibal, but he ends up having a problem from SAG and has to
leave the show 3 days into production. Once they decide to speed up production one of
the big breasted blonde contestant falls over and gets a laceration across her chest. It
turns out she fell into coma but is supposedly fine now.

On the controversial side, Kevin Blatt talks about Paris Hilton and the porn tape in depth
in a couple of scenes. He also said that the DVD "One Night in Paris" had the wholesale
price of 22 dollars which is unheard of for any type of fi lm.
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I sat in the far back row and about 30 seconds before the film began Kevin Blatt came
into the screening and sat down with a hat and a porn star on his arm. I could not tell if
he was happy with how he is portrayed but he got up and left before the end of the
credits. For the Q&A, Dave Roberts said that he thought he was fairly portrayed, but his
writing partner Gil Ripley also left before the Q&A.

The filmmakers said that making this film was a two year process and it turned out much
differently than it began.

Overall I thought this was an excellent documentary and I know the filmmakers will go
far with this film. While watching the film all I could think was that this was like Lost In La
Mancha. Instead of a feature film falling apart this was like watching the behind the
scenes of TV show tear apart at its seams. Hopefully one day, the footage that was shot
of the TV show "American Cannibal" will be released so we can see how bad it really
was.
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Commentary
The Seamy Underside Of Reality
by Tobi Elkin, Friday, Feb 24, 2006 8:15 AM EST

THE ROAD TO MAKING A reality TV show is paved with more than a few bumps,
dyspepsia, and plenty of mind-numbing ironies. So too, it turns out, is making a film
about the underside of reality TV.

"American Cannibal: The Road to Reality," a searing new documentary film premiering
at the Tribeca Film Festival, goes behind the scenes of an ill-fated reality TV production
and raises provocative questions for a media industry and advertisers that have
seemingly insatiable appetites for the reality genre.

The film, directed by Perry Grebin and Michael Nigro, who've worked in TV news and for
VH1, offers a compelling glimpse into the American mindset and the white-hot obsession
with manufacturing fame and celebrity, especially that of the C-list variety. The story is
told from the perspective of writing partners Gil S. Ripley and Dave Roberts, who realize
after rounds of fruitless pitching to cable network execs, that reality TV concepts are the
only currency that matters.

Grebin and Nigro's documentary examines the innards of a reality TV production to
probe the media industry and America's fascination with the genre, ultimately pointing
out the insidious manipulations of reality TV, and how it has co-opted truth, and surely,
scripted programming. The directors chronicle Ripley and Roberts' travails and struggle
to get work over the course of 18 months. The duo eventually score a writing
opportunity, if you can call it that: they become involved in "American Cannibal," a
"Survivor"-esque reality TV show backed by Kevin Blatt, best known for peddling the
Paris Hilton sex tape that turned the heiress into a cottage industry.

Adult Connection
The audacious Blatt, whose production company is mainly involved in adult
entertainment projects in So-Cal's San Fernando Valley, is by turns hysterically funny,
pathetic, but always shrewd. He offers some of the film's most unforgettable moments.
This viewer was left wondering whether Blatt realized he was bordering on self parody.
One particularly surreal moment occurs as Ripley and Roberts are invited to a party with
Blatt and his people. Nubile young women shake their enormous breasts at the
bewildered writers, who can't quite process the madness. At one point, one of the
women appears sans panties, white tampon string dangling before the camera. Hyper-
reality sets in.

Blatt's production company held nationwide auditions last spring for the show, which was
then dubbed "The Ultimate, Ultimate Challenge." The casting call sought strong, able-
bodied people ages 18 and up. The directors introduce viewers to a gaggle of would-be
contestants--clowning and ebullient, heady in their voracious desire to make it, or at
least break through via a reality TV show.
They want attention so badly, they appear ready for anything.
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The production, touted as "Survivor" meets "Fear Factor" via "Eco-Challenge,"
commenced shooting last August on an island off Puerto Rico. What follows is a sweaty,
nausea-inducing sequence of events as the cast and crew, Ripley and Roberts, host
George Gray of ESPN's "I'll Do Anything," and the film's producers and directors try to
keep up with the chaotic shoot. After six days of shooting, there is a calamity: a young
woman is injured in a fall during an extreme challenge. She falls into a coma and is
transported to a hospital in Puerto Rico. Production is halted, the crew is confused, and
few details are released. The aftermath of the accident is documented on camera--the
young woman writhing in pain on the beach. The production becomes shrouded in
secrecy and its backers sort of back away.

Viewers and the directors are left with nagging questions: What happened to the injured
woman? Will she be okay? Is a lawsuit pending? Will the footage be repackaged as part
of another show?  What happens to Ripley and Roberts? (The film shows the stressful
effects on their relationship). Lengthy post-scripts are likely to be written right up until the
final print is made. In the end, the viewer empathizes with the writers and production
crew whose livelihoods depend on keeping production going, but also with the woman
who gets hurt on the shoot. We also feel badly for our pathetic reality lovin' selves.

Grebin and Nigro's biting and often painful commentary on the TV industry's shift to all
reality, all the time (okay, okay, so we now have the bubbly and feel-good "Dancing with
the Stars and "Extreme Makeover: Home Edition") is a thoroughly absorbing meditation
on the substitution of reality for truth. A phalanx of TV executives, producers, agents,
writers, and the always camera ready Robert Thompson, director of Syracuse's Center
for the Study of Popular Television, turn up to comment on America's preoccupation with
reality TV. Their harshly ironic comments are pure entertainment.

The filmmakers attempt to show people on all sides of the reality equation--producers,
agents, networks, writers, crew, contestants--in order to cast a light on the human cost of
accepting reality (TV) for truth. "There's a spiritual, creative, and cultural cost to this form
of programming," says Nigro in a recent interview. "What is America willing to accept as
entertainment?"  Enlightening, engaging, and thought-provoking, "American Cannibal:
The Road to Reality" is charged with human pathos that makes it a critical must-see
work of nonfiction cinema. The film is bound to send viewers, the TV/media industrial
complex, and advertisers into a relentless round of questioning--or at least a debate, the
directors hope. "We're not trying to take a polemic stance, but there are a lot of issues
we'd like to talk about," says Grebin.

Why So Popular?
"The Amazing Race," "Big Brother," and "Survivor," three of the best-known and most
popular CBS reality shows, exemplify America's fascination with and addiction to reality
TV. These shows got us hooked. Fox's megahit "American Idol," NBC's "Apprentice,"
and ABC's catfight drama "The Bachelor" have just as surely reeled us in. The voyeur in
us wants more, more, more.

We like to watch others struggle for a shot at minor celebrity. But what is it that makes
most of America, including this writer, want to tune in to watch suffocating banality? Is it
the escape from reality to what? Hyper-reality? Why do we buy the artifice reality show
producers promote? Why don't we actively process the fact that they are packing as
much drama into the challenges as possible and editing aggressively to build the
maximum suspense?
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After several seasons of both "Survivor" and "The Apprentice," there's a whole new crop
of reality shows being sprung from production obscurity to living rooms, including a new
FX reality show, "Black.White," in which makeup artists enable a black family and a
white family to swap skin colors for six weeks. Ick. More aspirational properties like
"Extreme Makeover: Home Edition" and "Dancing With the Stars" have also made their
way onto the scene.  There are still plenty of wannabe models, actors, and musicians
angling for a break on "Idol," while struggling single moms, financial analysts, and truck
drivers make a pitch to be on "Survivor" and "The Amazing Race."

The film doesn't really strike at the heart of the economic rationale for the force-feeding.
It subtly implies that reality TV productions have lower production costs and overhead for
the Hollywood/media/TV industrial complex. But it doesn't actually discuss the fact that
the productions are easy for advertisers to support--and perhaps this is because
advertisers don't know what goes on behind the scenes.

Reality programming is less expensive to produce than scripted dramas, but these days
only marginally. According to Wayne Friedman, MediaPost's "TV Watch" columnist and
West Coast editor, production costs for reality shows are now as high as $1.5 million per
hour--not that much lower than the $2 million an hour minimum for scripted dramas like
ABC hit "Grey's Anatomy." Location costs for reality shows are also skyrocketing. It
costs a small fortune to keep the cast and crew in a mud hole in Africa.

The flip side? Ratings gold for shows like "Idol" and "Dancing With the Stars." There is
tremendous viewer interest in shows with participatory components where viewers weigh
in with their votes via text messaging and online actions. For "Survivor" and "The
Amazing Race," the exotic locales and nifty sets are big draws.

Reality shows are also perceived as advertiser-friendly, Friedman notes, with decent
opportunities for product placement.  Reality continues its relentless pace: an ad for a
casting call for "Survivor" 13 recently appeared in a Southern California newspaper.
Wanted: "Strong willed, outgoing, adventurous, excellent mental and physical health."
The ad fails to mention the lengthy psychological exam and the necessity of signing a
liability waiver within an inch of your life.

"American Cannibal: The Road to Reality" is produced by Grebin and Nigro's Acme
Pictures, along with Denis Jensen, and Gill Holland of LasalleHolland. The Pacificap
Entertainment Holdings backed film is set to debut at the Tribeca Film Festival April 25-
May 7. To access the film's production blog, go to: www.acmepictures.com.


